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®OPMUPOBAHUE JUCKYPCUBHON KOMIETEHIIUA

INEPEBOJYUKA B COEPE IPOPECCHUOHAJBHOI'O OBIIEHUA
HA OCHOBE JUCKYPC-AHAJIN3A

JI. II. Tapnaesa,

00KMOp neoazocuyeckux HayxK, npogeccop xageopvl UHOCMPAHHBIX S3bIKOS U
auneeooudaxmuxu, Cankm-Ilemepbypeckutl 20cy0apcmeeH bl YHUsepcumemn,
Canxkm-Ilemepbype

AHHOTaIHUA. IHems  paboThl  3aKiIHOYaCTCS B HUCCJIeJOBaHUU
JUHTBOIUIAKTHYECKOTO acrekTa JUCKYpC-aHaIIn3a. [Ipennaraercs
METoJNYecKasi TEXHOJOoTus (OPMUPOBAHUS JUCKYPCUBHOM KOMIETEHITUU
nepeBourMka B cdepe mnpodeccuoHaIbHOTrO OOIIEHUS HAa OCHOBE JIMCKYpPC-
ananu3a. [lpeacraBnensl MeTtoguveckue MPUEMBI (HOPMHUPOBAHUS YMEHHIA
aHanW3a JUCKypca, HANpPaBICHHOTO Ha BBIIBICHHWE CHCTEMOOOPA3yIONIUX
MPU3HAKOB JIUCKYPCUBHBIX TMPaKTHK TpodeccuoHaabHol cdepbl. AHamM3
po(hecCHOHATBEHOTO JTUCKypca OCYIIECTBIISIETCS B TepMHUHAX
MParMaJIMHTBUCTUYECKUX KATETOPUH C IeJbI0 0003HAYNUTH CTaTYCHBIE POJH
YYaCTHHKOB TPO(HECCHOHATLHOTO OOICHUS, PACKPBITH CMBICH, 3aKITFOUEHHBIN B
KIFOUEBBIX  KOHIIENMTaX  MPO(ECCHOHATLHO-OPUECHTUPOBAHHBIX  TEKCTOB,
OXapaKTepU30BaTh ~KOMMYHHKATUBHBIE  CTpaTeTMd C TOYKHA  3PCHUS
PEJIEBaHTHOCTH KOMMYHUKATHBHBIM HAMEPEHUSM, BBISIBUTH POJIb TUCKYPCUBHBIX
dbopMyIl U TUCKYPCHBIX MapKepOB B OOECIICUEHUH KOTEPEHTHOCTH IHCKYypcCa.
CraemaH BBIBOJ O IIEJIECOOOPA3HOCTH MOCTPOCHHSI TEXHOJIOTHH (HOPMHPOBAHUS
JTUCKYPCUBHOW KOMIIETEHIIMU TIepeBOAUMKa B cdepe mpodeccHoHATBHON
KOMMYHHKAITMH Ha OCHOBE JMCKypC-aHaIn3a.

KiroueBble cjoBa: IHUCKYpPCHBHAs KOMIIETSHIIWS, IHUCKYypC-aHAJM3,
npodeccuoHanbHOe O0IIEeHNEe, KOTEPEeHTHOCTh, KOMMYHUKATUBHBIE CTpATEeTHUH,
HAIMOHAIBHBIA TUCKYPC, MPArMATHHTBUCTHYECKUE XaPAKTCPUCTUKH.

Summary. The article focuses on the problem of applying discourse-
analysis in linguodidactic perspective for developing discourse competence of
translators and interpreters in the sphere of professional communication. The
author describes techniques of developing students’ skills in discourse analysis to
contribute to their ability of adequate rendering the content of the source text by
means of the target language. Analysis is aimed at revealing pragmalinguistic
characteristics of the professional discourse: specifying the status roles of
discourse participants, highlighting the main message of the text key concepts,
characterizing communicative strategies, identifying discourse formulae and
discourse markers that contribute to the text coherence.

Key words: discourse competence, discourse analysis, professional
communication, coherence, communicative strategies, national discourse,
pragmalinguistic characteristics.

Y4€T BCceX acHeKTOB MEXKYJIBTYPHOTO MPOPECCHOHATBHOTO OOIIEHUS
MO3BOJISIET TOJIOWTH K TPAKTOBKE JUCKYPCHBHOW KOMIIETEHIIMU TEPEBOIUYMKA,
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paboTaroniero B JaHHOU cepe, Kak K COBOKYITHOCTH 3HAHUM, peUEBbIX HABBIKOB
U KOMMYHUKATUBHBIX YMEHUMU, JIEKAITUX B OCHOBE CIOCOOHOCTU OOECIECUUTH
KOPPEKTHYI0  MHTEPHPETAlMI0 U  MOPOXKACHUE  ONpEeAcNEHHOTO  BHUAA
poeCCHOHANTLHOTO JUCKYpPCa B YCTHOW WJIM MUChMEHHON (opme ¢ yd&Tom
KyJIbTYpHOU crmenupuku BepOaTbHBIX H  HEBEpOaJIbHBIX KOMITOHEHTOB
HAIlMOHAIBHBIX  JUCKYPCOB,  KOHTaKTHPYIOIIUX B  MEXKYJIbTYPHOM
npodeccuoHanTbHOM — B3auMojieicTBUU. TakuMm  o0Opa3oM, JHUCKYypCHUBHAs
KOMITETEHIIUS IEPEeBOTIMKA B chepe MPpoecCHOHATEHOTO OOIIECHUS TIPOSBIIAECTCS
B creaymomeM: (a) B KOPPEKTHOW Iepenaye KOMITO3UIIMOHHO-CMBICIOBOM
LEJIOCTHOCTH UCXOJHOTO TEKCTa CPEeACTBAMHU S3bIKa MepeBo/a; (0) B MOHUMaHUH
CMBICJIA, 3QJI0KEHHOT0O B KOMMYHHUKATHUBHBIX CTpPATETUAX, PEaATU3YIOIINX
WHTEHIIMU aBTOpPa UCXOJIHOTO BBICKA3bIBaHUS; (B) B MEpeaaue COACP>KATEIbHOTO
IJJAaHA PUTOPUYECKUX CTPATErui CpPEACTBAMHU S3bIKA NEPEBOAA C YYETOM
HAllMOHAIBHO-KYJIbTYPHOH CHEUU(PUKA KOHTAKTUPYIOIMIMX JUCKYpCOB; (I) B
aJICKBaTHOM TPAHCISIIIUN CMBICIIOB, 3aKJIFOUEHHBIX B JIEKCUKO-TPAMMATHYECKHUX,
dbpazeonorunueckux, CTUIIMCTUYECKUX CpEICTBax, peanu3yronmx
KOMITO3UIIMOHHO-CMBICIIOBOE UM CTPYKTYPHO-CEMAHTHYECKOE  COJIep KaHHE
MCXOJTHOTO TEKCTA.

TeopeTnko-MeTo1070TUYECKOE OCMBICICHUE JTUCKYPCUBHOIO aHajau3a C
JIMHTBOJIUJIAKTUYECKUX TIO3UIMI TPEIJIOKEHO B psiie pabOT 3apyOeKHBIX H
OTEUYECTBEHHBIX UcciienoBaTenen [8; 9; 1; 5; 6]. BmecTe ¢ TeM cieayeT OTMETUTB,
YTO TPH HAIMYWHU PsJia JTUHTBOAUIAKTHIECKUX PaboT 1Mo mpobiaeMaM mepeBo/ia,
B KOTOPBIX MpPEACTaBIEHBI 3JIEMEHThl IUCKypc-aHanusa [3; 4; 7], B menom
JUCKypCUBHAs TMapaaurMa B IOATOTOBKE TIEPEBOJYMKOB  pa3paboTaHa
HEJOCTAaTOYHO — OTCYTCTBYET cHCTeMa OOy4YeHUsl NEPEBOY C MUCIOIb30BAHUEM
JTMCKypC-aHaJIU3a, XOTSI B CBETE€ COBPEMEHHBIX JIUCKYPCUBHBIX MPAKTUK
NOTPEOHOCTH B 3TOM BIOJHE OYEBHU/IHA.

[Ipenyaraemass B paMKax JaHHOW pabOThl METOAUYECKAs TEXHOJIOTHS
dbopMHpOBaHUS ~ JUCKYPCMBHOW  KOMIIETEHIIMM TMEpeBOJYMKAa B  cdepe
npoeCCUOHAILHOTO OOIIEHUSI CTPOUTCS Ha OCHOBE CHUCTEMOOOPA3YIOIINX
MPU3HAKOB JHCKYPCUBHBIX IPAKTUK JaHHOW cdepbl ¢ Y4ETOM TMPHUHIIMITA
npodeccCHOoHaNbHON HANpaBIEHHOCTH KOpIyca JIMHTBUCTUYECKOIO Marepuala,
OTPAXAIOILEr0 pa3IMyHble BHUJIBI MNPO(ECCUOHANBHOIO JUCKypca (/1es0BOi,
COIIMOJIOTUYECKU I, HAyUYHO-TEeXHUYECKUH, €CTEeCTBEHHO-HAYYHbIN U T.1.).

B cooTBeTcTBMM C MNparMaJMHTBUCTUYECKHUMH  XapaKTEPUCTHUKAMHU
MHCTUTYIHMOHAJIBHOTO JHCKypca [2], AWCKypc-aHaau3, HaINpaBJICHHBIM Ha
dbopmupoBaHUE JUCKYPCUBHOW KOMIIETCHIIMM TEPEeBOAYMKAa B  cdepe
poecCHOHANLHOTO OOIIEHUS, JIOJDKEH OTpaXkaTh CIENYIONIUE MapaMeTphl
MEXKYJIBTYPHOTO TMPOQPECCHOHANLHOTO O0OIIeHus: (a) XapaKTepHbIE YEpThI
KOHKPETHOM  JUCKYpPCHUBHOM  MPAKTHKKA  MPOPECCHOHAIBHOTO  OOIIECHUS
(Y4aCTHHMKH, XPOHOTON, Te€Ma, >KaHp, IAUCKYPCUBHBIE (POPMYJIbI, KIHOUYEBOU
KoOHIIeNT); (0) cmocoObl pa3BEPTHIBAHUS TEeMbl (0OECIEYEHHUE KOTEPEHTHOCTH
TEKCTa, KOMMYHUKATHUBHBIC CTPATETHMH M PEUYCBBIC TAKTHKH); (B) SI3BIKOBBIC
CpeACTBa  pealu3allud  KOMMYHHMKATUBHBIX  WHTEHIMH  (JIEKCHUYECKO-
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(bpazeonoruveckue, rpamMMaTH4ecKHe, CTUJIMCTHYECKUE CpEIICTBA).
OO0s3aTeTbHBIM KOMITOHEHTOM BCEX 3a/JIaHM Ha aHajdu3 JUCKypca SBIISCTCS
MOMCK TEePEBOAYECKUX COOTBETCTBHM W/WJIM TIEPEeBOJ TeKcTa (WM €ro
dbparMeHTa) ¢ YCTAaHOBKOM Ha COXpaHEHHWE KOMMYHHUKATUBHOTO 3(]dekTa
MCXOJTHOTO BBICKa3bIBaHUsA. B kauecTBe mpumepa HUKE MPUBOAUTCS (PparMeHT
aHajM3a JeJI0BOTO JUCKypca.

CryneHTam mpejjaraeTcs OTpbIBOK U3 peuu AHUTHI Pojank — ocHoBaTess
komnanuu Body Shop International.

o Read an extract from the speech made by Anita Roddick,
founder and managing director of the Body Shop International.

A good business should be part of society, and you should lead by
example. You have to have pride in what you do. There is no pride in making
millions of pounds, but there is pride in helping people and the environment.

Jlanee mpenmyararoTcsl 3aaHus, MPEAyCMaTPUBAIOIINE aHAIM3 OTPBIBKA
JUCKypca MO CIETYIONINM MapaMeTpaM: YYaCTHUKH JUCKYPCAa, B JaHHOM ClIydae
UJeHTU(UKAIUS ayTATOPUH, KOTOPOU aapecoBaHo BbicKa3biBaHnue (Think who is
the speech aimed at); kJ104eBOil KOHUENT BbICKa3biBauus (Discuss in small
groups what values the company pursues. Present your opinion to the rest of the
group); MUCKYpCcUBHBbIE (OPMYJIbI, CUTHATM3UPYIONME O TPUHAIICKHOCTH
JTaHHOTO (pparMeHTa K JiesIoBoMy auckypcey (What type of discourse do you think
the extract belongs to? What words and word combinations signal about it? In
the extract, point out discourse formulae characteristic for professional
discourse); KOMMYHMKATHBHbIE CTPATErMd, WCIIOIB3yeMbIC IS pean3aiiu
3ambIciia BeICKa3biBaHus (What strategy does Anita Roddick use to express her
ideas about social responsibilities of business: supposition, assertion, appeal,
persuasion, giving evidence?); CTWIIMCTHUYECKHE CPeACTBAa, 00SCIICUNBAIOIINE
KOMMYHUKATUBHBIN 3()(PEKT BHICKA3BIBAHMS: JIEKCHUYECKUE MOBTOPHI, aHTUTE3A,
napajieIn3M C HCIOJIb30BAHUEM AHTOHUMUYECKUX CTPYKTYp u T.4. (What
stylistic means are used to make the statement emotionally colored? What is the
difference in meaning of the modal verb should and the modal structure have to
+ infinitive? What effect does their succession create? What Russian equivalents
can you suggest to them?), mepeBOJd ¢ YCTAHOBKOIl Ha COXpPaHEHHUeE
KOMMYHHMKATUBHOTIO 3¢ dekra ucxonnoro tekcra (Translate the extract trying
to achieve the same communicative effect).

3HauUNTENFHOE BHUMAHUE B aHAIN3E TUCKYypca YACISIETCS TUCKYPCUBHBIM
CTpATETUsM U CIIoco0aM uX peanu3anud. [Ipu 3ToM BBISIBISIIOTCS YHUBEPCATBHBIC
U KyJIbTYpHBIE OCOOCHHOCTH HAIIMOHAIBHBIX JHUCKYPCOB Ha JIEKCHYECKOM,
rpaMMaTHIecKoM, (HpPa3eoIoTHIECKOM, CTHIMCTHYECKOM YypoBHe. Hampumep,
Py MEXKYJIbTYPHOM aHalIW3€ apryMEHTaTHUBHBIX CTpaTeTUd, K KOTOPBIM
MpUOEraloT YYaCTHUKU PYCCKOSI3bIYHOTO U aHTJIOSA3BIYHOTO MPOo(heCCHOHATBHOTO
OOIlEHUsl, CTYACHTHl BBISIBJISIOT, YTO B OOOMX HAIIMOHAJBHBIX JAMCKYypCax B
apryMEHTAlluU YaCTOTHBIMU SIBJISIIOTCS TAKTUKHU KAME2OPUUHO20 VINGEPHCOCHUS,
ULTIOCMPUPOBAHUs, KOHmMpacmueHocmu. Bmecte ¢ TeM, Cpeld 4YacCTOTHBIX
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TaKTHK PYCCKOS3BIYHOM apryMEHTAllUd OTMEUAETCS YKA3aHUe Ha Nepcnekmusy, B
TO BpeMs, KaK B aHTJIOS3BIYHOM apryMEHTAllUHd JaHHAas TaKTHKA B KaveCTBE
YaCTOTHOM HE OTMEuYeHa. B uyuncie pas3nmuumii TakKe OTMEYaercsi, 4To B
aHTJIOSI3BIYHOM JMCKYPCE CTPATETUS apTyMEHTAIIMN YaCTO HAUYMHACTCS C TAKTUKH
3asBJICHUSI O JIMYHOW TO3WIIMU, B TO BPEeMS KaK B PYCCKOSI3bIYHOM JTUCKYpPCE
JTaHHAsl TAKTHUKA Yallle BCTPEYAETCS KaK UTOT MPEIIIECTBYIOIMMNX apTyMEHTOB.

B nensix ¢popMupoBanus yMeHHI KOPPEKTHOM Mepeiadyil KOMIIO3UITMOHHO-
CMBICIIOBOM IIEJIOCTHOCTH JUCKYypca OOJIbIIIOE BHUMAHUE YAENAETCS Crocobam
obecrieueHrsT KOTEPEHTHOCTH TEKCTa. 3aJaHUs HAMpaBJICHBl Ha OBJIAJCHHE
CTYJIEHTaMH1 3HAaHUSIMH KaK OOIIUX, TaK U CIICIU(PUICCKUX TSI KOHTAKTHPYIOIITIX
HaIIMOHAJIBHBIX JIUCKYPCOB CIMIOCOOOB 00ECIEUEHHS CMBICIOBBIX U (hOpPMaTbHBIX
CBsI3¢H BBICKA3bIBaHMM. BBITIONHSAS 3agaHus, CTYJEHThI OBJIaJIEBAIOT 3HAHUSIMH,
Ha OCHOBE KOTOPBIX (DOPMUPYIOTCSI AUCKYPCHUBHBIC YMEHHS BBECTH, Pa3BUTH H
3aBEPIIUTH MAKPO- K MUKPO-TEMY TUCKYpPCa, HCTIOIB3Ys OPMaTbHO-IOTHIECKHEC
U CMBICJIOBBIE cpeacTBa Kore3uu. OOpaiaercss BHUMaHHE Ha KYJIbTYPHYIO
crenudUKy AUCKYPCHBIX MapKepoB, 00ECIEeUMBAIONIMX B KOHTAKTUPYIOIIUX
JUCKypcax MOCJIEIOBATEIHHOCTb, MIPEEMCTBEHHOCT, OuepEIHOCTb,
COOTHECEHHOCTh B TMIPOCTPAHCTBE W/WJIM BPEMEHHU, MPOTHUBOIIOCTABICHUE,
PUYUHHO-CJICICTBEHHbIC, MapaJijlesibHble U T.I. OTHOIICHUS. B ympakHeHusx
coziepKaTcs 3alaHus UACHTU(UIUPOBATH TUCKYPCHBIE MapKEPhl, OMPEACIIUTD U
MPOKOMMEHTUPOBATH BHIPAXKEHHBIE MU CMBICIIOBBIE CBSA3U, COCTABUTH CIIOKHOE
MPEIIOKEHNE M3 HECKOJBKHX TMPOCTHIX, HMCIOJB3Ys 3aJaHHBIC THUCKYPCHBIC
MapKephbl, BEIOPATh TUCKYPCHBIA MapKep B COOTBETCTBHH C JIOTUKON U3JIOKCHHS,
UCIIPaBUTh HEMPABWIBHO YIOTPEONEHHBIN TUCKYPCHBIM MapKep, Iepeaarh
JIOTUKO-CMBICJIOBBIE CBSI3M MUCXOTHOTO TEKCTa CPEJICTBAMH SI3bIKA TTEPEBOIA U T.I.
Harpumep: (a) Read the fragments of professional discourse and identify
discourse markers for expressing the following thought relationships: succession,
time, consequence... (UIeHTUPUKALMA JUCKYPCHBIX MApPKEPOB, BBIPAKAIOIIUX
3aJlaHHbIC TUIIBI CBs3el); (0) Comment on thought relationship expressed
through the following discourse markers: so, thus, while, however ...
(BBISIBJICHHE CMBICJIOBBIX CBSI3€H, BBIPQKCHHBIX BBIJICICHHBIMH JTUCKYPCHBIMH
Mapkepamu); (B) Read two simple sentences in English (Russian) and translate
them into Russian (English) as a complex sentence. (6) Listen to two simple
sentences in English (Russian) and translate them into Russian (English) as a
compound sentence (IEPeBOJ IBYX MPOCTHIX MPEIOKEHUN OTHUM CIIOKHBIM C
MOAYMHUTEILHON MM COUMHHUTEIHPHOMN CBS3BIO).

Baxxnass posb TOpUHAIICKHUT yOPaKHEHUSIM Ha  (OPMUPOBAHUE
KOMMYHUKATHUBHBIX YMEHUW Pa3BUTh MBICIb KIIOYEBOTO IPEIJIOKECHHUS,
3a[Ial0IIer0 MHUKPO- WM MakKpo-TeMy Juckypca (topic sentence). Takue
YOPKHEHUSI MOTYT COINPOBOXKIATHCI KOMMEHTApUEM O POJU  KIHOYEBOTO
MIPEIOKCHHST B TIOCTPOCHUH AHTJIOS3BIYHOTO JTUCKYpCa, O CIOCco0ax pa3BUTHS
UJeU KIIFOYEBOTO TIPEIIOKECHHS B ab3arie, 0 pojid ITUCKYPCUBHBIX (HOPMYT B
PacCKpBITHH CMBICTA, O JUCKYPCHBIX MapKepax, KOTOphIe 00eCIeUYnBaIOT
CBA3HOCTh NpHU pa3BEPThIBAaHUU TeMbl. [locie kommeHTapust naércs obOpasel
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pa3BUTHs TEMBI, 3aJaHHOM B KJIIOYEBOM TMpemoxkeHuu. Hampumep,
MIPEABSBISICTCS (parMeHT TeKCTa:

The culture — beliefs, attitudes, aspirations, pragmatic designs and
fantasies, actions and reactions — is studied by advertisers all over the world.
Advertisers try to find ways that might inspire people of a given culture to buy a
product of one manufacturer rather than that of another. Cultural awareness of
advertisers can make advertising campaigns more efficient, bringing major
practical results.

3aTeM OIMUChIBAaeTCS CITOCO0 Pa3BUTHS TEMBI KIIFOUEBOTO MPEIOKCHUS:

- the key words of the first sentence (culture, advertisers) and their
derivatives are used in the paragraph several times;

- the second sentence contains the discourse marker (rather than), which
emphasizes the role of cultural awareness for successful advertising;

- the last sentence contains two descriptive adjectives (efficient and major)
that underline the role of cultural awareness in advertising, thus summing up the
previous ideas.

[TomBoass WTOr KpaTKOMy OIMUCAHUIO TEXHOJOTHH (HOPMHUPOBAHWS
JTUCKYPCUBHOM KOMIIETEHIIMM TIEpPEeBOIYMKA B cdepe MpodecCHOHATBHOTO
oOIIeHMsI, CIIeAyeT MOAYEPKHYTh, YTO BBEACHHE NUCKypC-aHaIn3a B 00y4YCHHE
NEepeBOAy B 3HAYMTEIBHOW CTEMEHW OyAeT crmocoOCTBOBAaTh KOPPEKTHOM
MHTEpIIpeTanui HHPOPMAIMH UCXOJHOTO TeKCTa U € aJeKBaTHOH mepenadye Ha
S3BIK TEPEBOJa B COOTBETCTBUM C SI3BIKOBBIMH, OOIICKYJIBTYPHBIMH U
PO eCCHOHATEHO-3HAYUMBIMU TPATUITASIMA TPUHUMAIOIICH TUHTBOKYJIBTYPHI.
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VJIK 378.126+808.3
®OPMHUPOBAHUE TBOPUYECKHUX CIIOCOBHOCTEM CTYJAEHTOB

-bYAYHIUX IEPEBOJYUKOB

JI. A. Tapxoea,

KaHouoam neodazo2udeckux Hayk, 0oyeHm xageopol meopuu u npaxmuxu
nepesoda, Uncmumym coyuanbHulX HAYK U MeNCOYHAPOOHBIX OMHOULEHU,
Cesacmononvckuti 2ocyoapcmeeHntulll yHusepcumem, Cesacmonoiv

AnHoTanusi. B cratee paccmaTpuBaercs mpobiema (popMHpOBaHUS
TBOPUYECKUX CIOCOOHOCTEH OyAyIIMX TMEepeBOIYMKOB KaK HEOTHEMIIEMOTO
KOMIIOHEHTa MX MpodeccCHOHANbHON MOAT0TOBKH. Llenb paboThl 3akmodaercs B
TOM, 4YTOOBI TIOKa3aTh BIHMSHHE NPOOJEMHBIX 3aJaHWii Ha (QOPMUpPOBaAHUE
TBOPUYECKUX CIIOCOOHOCTEN OYIyIIMX MEPEeBOTYMKOB M COBEPIICHCTBOBAHUE UX
noAroToBku. OCHOBHBIE METOJIbI UCCIEAOBAHUS: aHAIN3, CUHTE3, HAOIIOICHHE,
TecTupoBaHue. J[aroTcs pekoMeHJaluu o0 OpraHu3alyyd y4eOHOro mpoiiecca ¢
MOMOIIIbI0 CaMOCTOSATEIBHBIX TBOPYECKUX 3ajaHuil. Jlemaercs BBIBOJ, YTO
peIIOKEHHbIE TPUEMBI M 3a/IaHHsI CIIOCOOCTBYET (POPMUPOBAHUIO TBOPUECKUX
CIIOCOOHOCTEM OyAyIIUX MePEBOUUKOB.

KiaroueBbie caoBa. byaymue mnepeBoguukd, mpodeccruoHaibHas
MOJIrOTOBKA, (POPMUPOBAHNE TBOPUYECKUX CITIOCOOHOCTEH, MPOOIEMHbIE 3aJaHMS.

Summary. The article deals with the problem of future translators’ creative
abilities formation as an integral part of their professional training. The aim of the
paper is to show that problem-solving tasks influence the creative abilities
formation and their professional training development. The research methods
used in this paper: analysis, synthesis, observation, testing. Recommendations
concerning the development of this phenomenon through creative activities are
given. The author comes to a conclusion that the suggested methods and tasks
provide the creative abilities formation of future translators.

Key words. Future translators, professional training, creative abilities
formation, problem-solving tasks.

[Tpo6Gyiema 00ydeHUSs SI3BIKY U IEPEBOIY CETOIHS OUCHB aKTyallbHa B CBSI3U
C UCTIOJIb30BaHUEM HOBBIX CIIOCOOOB KOMMYHHKAITUU U MAacCCOBOM MH(OpMAIIUH.
B mnacrosimee Bpems yAenseTcs OrpOMHOE 3HAUEHUE MOBBILICHUIO YpPOBHS
npodeccCuoHaIbHON MOJIFOTOBKHU MIepEBOYUKOB. Ob6ecrieueHue
KBAJIM(ULUMPOBAHHOTO TIEPEBO/A, KOTOPBIM OTBEYAET OBICTPOMEHSIOLIUMCS
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